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One-stop shopping for the latest information, literature and resources needed by trainers. The yearbook features the best
full-length articles from leading publications plus abstracts of hundreds of other articles. A unique yellow-pages guide to
professional organizations, conferences, sources, software reference books, journals and newsletters.
Importantly, this stimulating text:
The primary course for this book is the case course in Finance taught to all finance majors at both the MBA and
undergraduate level. This is typically a capstone course at the undergraduate level and either the first or second course
at the MBA level. Case Problems in Finance is a Harvard case course that presents real business situations that pose
debatable alternative courses of action. The cases contain problems that can be narrowed but not always settled by the
usual techniques of financial analysis. The cases are grouped by major topics: financial analysis and forecasting, cost of
capital, working capital management, capital budgeting, dividend policy, debt policy, financial execution, and mergers and
restructuring.
Hospitality Marketing: an introduction takes a unique approach to outlining marketing processes in the hospitality
industry. Ideal for those new to the topic of marketing, this text contextualises the subject for the hospitality sector. It
discusses the eight elements of the marketing mix with direct reference to the specifics of the hospitality industry and
approaches the whole process in three stages, as would the hospitality marketing manager: * BEFORE customers visit
the hotel / restaurant, the marketing task is to research the market, manage customer expectations and motivate trial
purchase through product / service development, pricing, location, distribution and marketing communication. * DURING
the service encounter, the task is to meet or exceed customer expectation by managing the physical evidence, service
processes and employee behaviour. * AFTER the service encounter, the task is to audit quality and customer
satisfaction, and promote a longer term mutually beneficial relationship with customers through relationship marketing
initiative. Hospitality Marketing is a complete learning resource, with real-life examples, case studies and exercises in the
text, plus an accompanying website which provides solutions to the exercises, further case studies and links to relevant
sites to support both students and lecturers.
Leading social scientists and historians debate key controversies in the field of modern slavery and human trafficking
studies.
Some leaders consistently see possibilities others miss. They learn more, learn faster, and transform their insights into breakaway strategies.
They are more effective collaborators, more powerful influencers, better at handling adversity, and dramatically more successful at execution.
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They are the Advantage-Makers. Their winning skills are not innate: they are entirely teachable and learnable. Steven Feinberg has been
teaching these skills to executives for more than twenty years: leaders who’ve gone on to transform their organizations. Now, it’s your turn.
In this book, Feinberg helps you master every skill Advantage-Makers need. He doesn’t just exhort you to “think different”: he shows you
how. You’ll learn how to find the “commanding vantage point” in your situation, no matter how complex or dynamic...and use your high
ground to spot and maximize every opportunity. Shift the odds in your favor Change focus to discover your next breakthrough solution Drive
superior outcomes despite limited resources Engage your constraints, and put them to work for you Grab hold of your hidden “levers of
opportunity” Learn how to leverage timing, interaction, perception, and structure Use dissatisfaction and skepticism constructively Pinpoint
the real difficulties then transform them into opportunities Avoid the “Laws of Defeat” Discover the surprising mistakes that keep leaders from
succeeding
Indexes materials appearing in the Society's Journals, Transactions, Manuals and reports, Special publications, and Civil engineering.
Case Studies for Corporate Finance: From A (Anheuser) to Z (Zyps) (In 2 Volumes) provides a distinctive collection of 51 real business cases
dealing with corporate finance issues over the period of 1985–2014. Written by Harold Bierman Jr, world-renowned author in the field of
corporate finance, the book spans over different areas of finance which range from capital structures to leveraged buy-outs to restructuring.
While the primary focus of the case studies is the economy of the United States, other parts of the world are also represented. Notable to this
comprehensive case studies book are questions to which unique solutions are offered in Volume 2, all of which aim to provide the reader with
simulated experience of real business situations involving corporate financial decision-making. Case studies covered include that of Time
Warner (1989–1991), The Walt Disney Company (1995), Exxon–Mobil (1998), Mitsubishi's Zero Coupon Convertible Bond (2000), and Apple
(2014). Request Inspection Copy
Retention is becoming one of the most pressing concerns of employers worldwide. This book provides an overview of talent retention and
defines retention and turnover in very specific measures. It explores the full impact of talent departure and most important it offers proven
solutions to talent retention. The book clearly shows how to forecast the ROI of talent retention solutions and how to capture the actual ROI
after the solution was implemented. This is a practical book providing an ROI approach to HR managers and practitioners.
Anil K. Gupta, Vijay Govindarajan, and Haiyan Wang are among the most distinguished experts in the field of globalization. In The Quest for
Global Dominance they present the lessons from their twenty-year study of over two hundred corporations. They argue that, in order for a
company to create and maintain its position as a globally dominant player, executives must ensure that their company leads its industry in the
following four essential tasks: Identifying market opportunities worldwide and pursuing them by establishing the necessary presence in all key
markets Converting global presence into global competitive advantage by identifying and developing the opportunities for value creation that
global presence offers Cultivating a global mindset by viewing cultural and geographic diversity as an opportunity, not just a challenge
Leveraging the rise of emerging markets especially China and India to transform the company's growth prospects, global cost structure, and
pace of innovation

Grounded in financial statements, Financial Accounting allows accountants to see not only the impact of financial transactions in
financial statements, but also the impact of transactions on overall business decisions. The eighth edition offers new elements
designed to sharpen Pratt’s economic decision-making foundation with a more timely, real-world focus. Up-to-date, expanded,
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and detailed IFRS coverage is now included. The SEC 2014 roadmap is explored in all chapters. Comprehensive coverage of realworld financial crisis issues is presented. Accountants will also find more discussions on the increasing role of management’s
assessment of internal controls over financial reporting.
Corporate finance is a complex field composed of a broad variety of sub-disciplines, each involving a specific skill set and nuanced
body of knowledge. This text is designed to give you an intuitive understanding of the fundamentals to provide a solid foundation
for more advanced study.
Throughout the book, theoretical foundations necessary for understanding Electronic Commerce (EC) are presented, ranging from
consumer behavior to the economic theory of competition. Furthermore, this book presents the most current topics relating to EC
as described by a diversified team of experts in a variety of fields, including a senior vice president of an e-commerce-related
company. The authors provide website resources, numerous exercises, and extensive references to supplement the theoretical
presentations. At the end of each chapter, a list of online resources with links to the websites is also provided. Additionally,
extensive, vivid examples from large corporations, small businesses from different industries, and services, governments, and
nonprofit agencies from all over the world make concepts come alive in Electronic Commerce. These examples, which were
collected by both academicians and practitioners, show the reader the capabilities of EC, its cost and justification, and the
innovative ways corporations are using EC in their operations. In this edition (previous editions published by Pearson/Prentice
Hall), the authors bring forth the latest trends in e-commerce, including social businesses, social networking, social collaboration,
innovations, and mobility.
InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and Topic Centers. InfoWorld also
celebrates people, companies, and projects.
Gain a clear understanding of the fundamental concepts and applications behind today's operations and supply chain
management with the reader-friendly approach in Collier/Evans' popular OPERATIONS AND SUPPLY CHAIN MANAGEMENT,
2E. The authors present detailed, solved problems throughout this edition to illustrate key formulas and computations as you learn
to complete both manual and digital calculations using Excel spreadsheet templates and other Excel models for optimization and
simulation. New content examines process analysis and resource utilization, analytics in OM, capacity measurement, applications
of linear optimization and other critical operations management (OM) and supply chain management (SCM) topics. In addition,
new and proven review questions, experiential activities, problems and exercises as well as feature boxes teach you how to work
with the latest OM and SCM concepts and tools. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Explaining the real-world of mergers, acquisitions, and restructuring based on his own academic knowledge and experience, Donald
DePamphilis shows how deals are done, rather than just explaining the theory behind them.
Essay from the year 2020 in the subject Business economics - General, grade: 800, Ahmadu Bello University, course: Management,
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language: English, abstract: This paper provides an assessment of the competitive position of the two companies Marriott International Inc.
and Starwood Worldwide. It analyses how these companies compete with other market-competitors through strategic group control. The
PESTEL framework provides an analysis concerning the external environment of the company, highlighting the economic, technological
political and social influences that affect the environment. Meanwhile, Michael Porter's five forces are the frameworks that shape the
competitive position of a firm. Marriott International Inc. and Starwood Worldwide have been the leading franchiser, operator and licensor
located in over 100 countries worldwide. In September 2016, the company announced the acquisition of Starwood Hotel and resorts to merge
the world’s largest hotel companies under the name Marriott International Inc. Marriott International has a series of well-planned strategies
such as advancing new generation travelers, portfolio strength, brand differentiation and technology leadership. This strategy is designed to
compete with rival chains. In addition to this strategy, Marriott International has a strategy known as the "spirit of service to our community,"
which is a social approach to staying ahead of the competition. The merger between Starwood and Marriott is a strategic move that not only
builds more meaningful brands but also provides the most competitive advantage that helps them reach their goals and makes them
competitive within the industry. It is well known that the implementation of effective strategies leads to better outcomes, through a coordinated
approach, responding to local needs and problems, based on the best practices and existing strengths. Marriott has made a strategical series
of decision and actions to meet the objective of becoming the best hotel company in the world. It is the basis of establishing commercial
enterprise, and it is essential for a company to survive and to sustain itself in today's changing environment, providing insights and
encouraging its mission. Marriott International's business environment includes both internal and external factors that influence its
performance and decision.
Renowned for its comprehensive, rigorous and case-rich approach, this resource trains future business leaders to analyse a wide range
business issues, apply appropriate concepts and successfully implement business strategy. Strategic Management is written with practical
usage in mind and is designed to suit the needs of both post-graduate and undergraduate students. The 5th edition brings the subject to life
with ten brand-new in-depth case studies, covering a wide variety of Australian and international examples.
For more than 40 years, Computerworld has been the leading source of technology news and information for IT influencers worldwide.
Computerworld's award-winning Web site (Computerworld.com), twice-monthly publication, focused conference series and custom research
form the hub of the world's largest global IT media network.
Bringing together developments from the past 30years in contingent valuation, this book examines the relative value of securities in a
corporation's capital structure, including debt of different priorities, convertible debt, common stock, and warrants.
Public Relations Writing and Media Techniquesis the most comprehensive and up-to-date PR writing text available, with real-world examples
of outstanding work by public relations professionals. The text thoroughly integrates new communication technologies¿the Internet,
Webcasting, etc.¿and shows students the many techniques currently in use to reach a variety of audiences. Clearly written and wellorganized, this book places emphasis on the nuts and bolts of daily work in public relations, giving students step-by-step procedures for
creating and distributing a variety of successful public relations materials. An engaging and highly effective text for students,Public Relations
Writing and Media Techniquesis also an invaluable resource for public relations practitioners.
A guide to technology and implementation issues in the groupware field. Each chapter contains a compendium between commercial
groupware and WWW technology -- intranets.
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CIO magazine, launched in 1987, provides business technology leaders with award-winning analysis and insight on information technology
trends and a keen understanding of IT’s role in achieving business goals.
LISTEN FIRST! Shhh... Listen. Hear that? That's the sound of your business. The conversations taking place online and in the marketplace
tell you nearly everything you need to know about your company and your customers—what people are saying about you, how they use your
products, whether they'll buy or recommend your product, and how they respond to your marketing and advertising. Listening provides
unrivaled insight. If you do it right, you'll have a decisive edge over your competition as you adapt faster to customer needs and market
changes. Listening is ultimately about gaining business advantage. Based on authoritative research from the Adver-tising Research
Foundation, Listen First! delivers a playbook for marketing and advertising success-fully in our conversational era. This book explains what
listening is, how to do it, how it's used, and where it's headed. Done well, social media listening uncovers pivotal insights that guide marketing
as well as product development, customer service, and just about all business functions that touch customers and other stakeholders. You'll
learn the tools, winning plays, and proven tactics for listening so that you can: Understand what customers are thinking, feeling, and doing in
their lives that affect demand and interest in your products or services Identify threats to your reputation See how customers position
competing brands in their minds, not as advertisers position them Sense market shifts that threaten existing business or present new
opportunities Develop new products or refine your current lineup by bringing customer voices into R&D, innovation, and concept testing Make
your messages more relevant and sharpen targeting by directing messages to people according to their conversational interests Keep sales
humming, even when business conditions might be unfavorable—or better predict short-term sales based on the volume and specifics of
conversational activity Determine competitors' strengths and weaknesses Plan and buy advertising based on where conversations are
happening Organize your company to maximize listening's value across all its departments Listen First! gives you evidence, research, and
expert viewpoints that will enable you to take advantage of listening and build your business over the short term and for the long haul. If you
want your company to have a sustainable business advantage in an uncertain world, it is time to start—and act on—listening.
This new Edition of Electronic Commerce is a complete update of the leading graduate level/advanced undergraduate level textbook on the
subject. Electronic commerce (EC) describes the manner in which transactions take place over electronic networks, mostly the Internet. It is
the process of electronically buying and selling goods, services, and information. Certain EC applications, such as buying and selling stocks
and airline tickets online, are reaching maturity, some even exceeding non-Internet trades. However, EC is not just about buying and selling;
it also is about electronically communicating, collaborating, and discovering information. It is about e-learning, e-government, social networks,
and much more. EC is having an impact on a significant portion of the world, affecting businesses, professions, trade, and of course, people.
The most important developments in EC since 2014 are the continuous phenomenal growth of social networks, especially Facebook ,
LinkedIn and Instagram, and the trend toward conducting EC with mobile devices. Other major developments are the expansion of EC
globally, especially in China where you can find the world's largest EC company. Much attention is lately being given to smart commerce and
the use of AI-based analytics and big data to enhance the field. Finally, some emerging EC business models are changing industries (e.g.,
the shared economy models of Uber and Airbnb). The 2018 (9th) edition, brings forth the latest trends in e-commerce, including smart
commerce, social commerce, social collaboration, shared economy, innovations, and mobility.
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