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How to convert the power of “I Will” into a life-changing mantra The twelve stories in this book, taken from Shaun
Tomson’s own life experiences in and out of the surfing world, offer the simple message—I Will—as a model to face life’s
challenges and help you achieve your goals. All you need is to be encouraged to find your voice and commit yourself to
positive values. The stories resonate with positivity and hope for the future, and are infused with the belief that even in
the darkest time, light shines ahead to show you the way forward.
For courses in Sustainable Marketing or as a supplement to marketing courses that include sustainability as a focus. A
lasting approach to marketing. As the engine that drives the global economy, marketing leaves an enormous footprint on
the environment and society. To help readers make a lasting impression in their marketing efforts, Martin/Schouten
provides the concepts behind valuable-and lucrative-sustainable marketing strategies.
A sampling of titles available from Patagonia Books. Patagonia Books is intended as a way to advance our love of books
as well as nature and a reflective life. We publish a select number of titles on wilderness, wildlife, and outdoor sports that
inspire and restore connection to the natural world. We also present books that raise awareness about not only the
environmental challenges our world faces, but suggest ways that we can work together to slow the disintegration of our
planet. This includes immediate activities, such as strategies to reduce our carbon footprint, as well as more in-depth
examinations of the meanings of affluence, consumerism, and capitalism in the 21st Century.
In 2006, while travelling in Argentina, young entrepreneur Blake Mycoskie encountered children too poor to afford shoes,
who developed injuries on their feet that often led to serious health problems. Blake knew he wanted to help, but rather
than start a charity, he went against conventional wisdom and created a for profit business to help the children who he
met. With the help of a local shoemaker, Blake struck out to merge activism and fashion in the form of a local canvas
shoe worn by farmers and gauchos alike, called the alpargata. Blake called his creation TOMS Shoes (which stands for
"Tomorrow's Shoes") and promised to give a pair of new shoes to a child in need for every pair that he sold. Starting with
only two hundred pairs of handmade shoes, optimism, and entrepreneurial charisma, Blake successfully launched TOMS
into the high fashion world. They can now be seen adorning the feet of celebrities such as Keira Knightley, Scarlett
Johansson, and Tobey Maguire. Blake's mission is to prove that you can achieve financial success and make the world a
better place at the same time. In this book, he shares the six counterintuitive principles that have guided the growth of
TOMS for the past three years: Make business personal Be resourceful without resources Reverse retirement Keep it
Page 1/10

Download Free Let My People Go Surfing The Education Of A Reluctant Businessman Including 10 More Years Of
Business Unusual
simple Stay humble Give more, advertise less The result is an inspiring account of a young man whose entrepreneurial
spirit was able to affect change in the world, and a call to others to be inspired to do the same. As part of the One for One
initiative, Random House will provide a new book to a child in need with every copy of Start Something That Matters
purchased.
Discover the untold story of African surf culture in this glorious and colorful collection of profiles, essays, photographs,
and illustrations. AFROSURF is the first book to capture and celebrate the surfing culture of Africa. This unprecedented
collection is compiled by Mami Wata, a Cape Town surf company that fiercely believes in the power of African surf. Mami
Wata brings together its co-founder Selema Masekela and some of Africa's finest photographers, thinkers, writers, and
surfers to explore the unique culture of eighteen coastal countries, from Morocco to Somalia, Mozambique, South Africa,
and beyond. Packed with over fifty essays, AFROSURF features surfer and skater profiles, thought pieces, poems,
photos, illustrations, ephemera, recipes, and a mini comic, all wrapped in an astounding design that captures the diversity
and character of Africa. A creative force of good in their continent, Mami Wata sources and manufactures all their wares
in Africa and works with communities to strengthen local economies through surf tourism. With this mission in mind,
Mami Wata is donating 100% of their proceeds to support two African surf therapy organizations, Waves for Change and
Surfers Not Street Children.
An eye-opening, groundbreaking tour of the purpose of work in our lives, showing how work operates in our culture and
how you can find your own path to happiness in the workplace. Why do we work? The question seems so simple. But
Professor Barry Schwartz proves that the answer is surprising, complex, and urgent. We’ve long been taught that the
reason we work is primarily for a paycheck. In fact, we’ve shaped much of the infrastructure of our society to
accommodate this belief. Then why are so many people dissatisfied with their work, despite healthy compensation? And
why do so many people find immense fulfillment and satisfaction through “menial” jobs? Schwartz explores why so many
believe that the goal for working should be to earn money, how we arrived to believe that paying workers more leads to
better work, and why this has made our society confused, unhappy, and has established a dangerously misguided
system. Through fascinating studies and compelling anecdotes, this book dispels this myth. Schwartz takes us through
hospitals and hair salons, auto plants and boardrooms, showing workers in all walks of life, showcasing the trends and
patterns that lead to happiness in the workplace. Ultimately, Schwartz proves that the root of what drives us to do good
work can rarely be incentivized, and that the cause of bad work is often an attempt to do just that. How did we get to this
tangled place? How do we change the way we work? With great insight and wisdom, Schwartz shows us how to take our
first steps toward understanding, and empowering us all to find great work.
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: “Slave to Fashion offers hope of a fairer, more ethical world and gives the reader plenty of tools to navigate a
challenging fashion system.”—Livia Firth There are over 35 million people trapped in modern slavery today—the largest
number of slaves in modern history. This is fueled by the global demand for cheap labor—which is what makes the fast
fashion industry work. Slave to Fashion is a highly accessible book which uses brilliant design, personal stories, and easyto-grasp infographics to raise awareness among common brand consumers. Fair trade and sustainable fashion expert
Safia Minney draws on her extensive knowledge and personal experience to call attention to the human hardship that
goes hand-in-hand with producing our clothes, and highlights what governments, business leaders, and consumers can
do to call time on this unnecessary suffering. The product of a successful crowdfunding campaign, Slave to Fashion
celebrates those fighting for justice and the many initiatives that are taking place. It contains a practical toolkit that all
consumers can use to demand change from the companies that produce our clothes. Safia Minney is a pioneer in ethical
business. She developed the fashion industry’s first fair trade supply chains and has helped to create social and organic
standards to improve the lives of thousands of economically marginalized people in the developing world. Minney now
brings her expertise and experience to help businesses embrace sustainability and transparency in their operations and
branding. She is the author of several acclaimed books, including Naked Fashion and Slow Fashion.
For over twenty years, Patagonia has organized a Tools Conference, where experts provide practical training to help
make activists more effective. Now Patagonia has captured Tools’ best wisdom and advice into a book, creating a
resource for any organization hoping to hone core skills like campaign and communication strategy, grassroots
organizing, and lobbying as well as working with business, fundraising in uncertain times and using new technologies.
Patagonia hopes the book will be dog-eared and scribbled in; a solid, inspiring guide and reliable companion. The book is
organized in two sections: Strategies, and Tools. Each chapter, written by a respected expert in the field, covers essential
principals as well as best practices. A hands-on case study accompanies each chapter and demonstrates the principles
in action. Sprinkled throughout are inspirational thoughts from acclaimed activists, such as Jane Goodall, Bill McKibben,
Wade Davis, Annie Leonard, and Terry Tempest Williams. An activist's companion in the environmental movement.
Mindfulness and Surfing casts a fresh perspective on this popular sport, and explores how riding the waves can be the
ultimate meditation. Engaging author Sam Bleakley takes us on a soulful journey across the tideline of his personal and
philosophical travels. Through lunar cycles and river surfing to the Taoism of nature, he reveals an acute awareness of
what the oceans can tell us about our place in the natural world. Meditating on one of nature's greatest elements - its
salty swells, flow and peaks - he shares life lessons in mindfulness that will be relished by surfer and non-surfer alike.
Through a compilation of his many articles on sports, from falconry to fishing and climbing to surfing, along with musings on the purpose of
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business and the importance of environmental activism, the author reveals his extraordinary and varied life experiences.
Wilma Johnson was living on the west coast of Ireland with her family, balancing the challenges of being an artist, wife and mother, until, in
her forties, she was gripped by a deep desire to seize the day, and moved to Biarritz to become a surfer. The plan hits troubled waters as she
arrives in France with her marriage on the rocks and three children who speak no French. Her first attempts at surfing are disastrous;
resulting in bruises, broken bones and a damaged ego, but when she experiences the euphoric feeling of catching her first wave and sets up
the Mamas Surf Club, it’s all worth it.
The Rip Curl Story is the remarkable tale of two young surfers - Doug 'Claw' Warbrick and Brian Singer - who pursued an audacious dream to
make a living in pursuit of the ultimate ride. The brand they built, Rip Curl, not only satisfied their own surf wanderlust, but also inspired
countless others, riding the wave of the global youth revolution of the late '60s. Rip Curl's mantra became 'the Search': the pursuit of new
waves on distant shores, new thrills - skiing, snowboarding, windsurfing - and better equipment to elevate the experience. Along the way they
supported the careers of many of the world's great surfers - from Midget Farrelly to Michael Peterson, Tom Curren to Damien Hardman, Pam
Burridge to Stephanie Gilmore, and of course Tyler Wright and Mick Fanning. Bestselling surf writer Tim Baker tells this implausible story in
an irresistible series of ripping yarns, offering rich life lessons, a maverick business primer and a wild ride of adventure, good times and
outlandish ambitions spectacularly realised. The Rip Curl Story will make you want to surf more, travel further, follow through on that great
business idea and pursue your own Search.
Sailing Ten Years and 20,000 Miles In Search of Surf and Self
A deeply personal and inspiring memoir from one of the most celebrated and influential names in British sport.
The Responsible Company, by Yvon Chouinard, founder and owner of Patagonia, and Vincent Stanley, co-editor of its Footprint Chronicles,
draw on the their 40 years' experience at Patagonia – and knowledge of current efforts by other companies – to articulate the elements of
responsible business for our time. Patagonia, named by Fortune in 2007 as the coolest company on the planet, has earned a reputation as
much for its ground-breaking environmental and social practices as for the quality of its clothes. In this exceptionally frank account, Chouinard
and Stanley recount how the company and its culture gained the confidence, by step and misstep, to make its work progressively more
responsible, and to ultimately share its discoveries with companies as large as Wal-Mart or as small as the corner bakery. In plain, compelling
prose, the authors describe the current impact of manufacturing and commerce on the planet’s natural systems and human communities,
and how that impact now forces business to change its ways. The Responsible Company shows companies how to reduce the harm they
cause, improve the quality of their business, and provide the kind of meaningful work everyone seeks. It concludes with specific, practical
steps every business can undertake, as well as advice on what to do, in what order. This is the first book to show companies how to thread
their way through economic sea change and slow the drift toward ecological bankruptcy. Its advice is simple but powerful: reduce your
environmental footprint (and its skyrocketing cost), make legitimate products that last, reclaim deep knowledge of your business and its
supply chain to make the most of opportunities in the years to come, and earn the trust you’ll need by treating your workers, customers and
communities with respect.
Philosopher, entrepreneur, and former National Geographic and New York Times correspondent Zoltan Istvan presents his visionary novel,
The Transhumanist Wager, as a seminal statement of our times. Scorned by over 500 publishers and literary agents around the world, his
philosophical thriller has been called "revolutionary" and "socially dangerous" by readers, scholars, and religious authorities. The novel
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debuts a challenging original philosophy, which rebuffs modern civilization by inviting the end of the human species-and declaring the onset
of something greater. Set in the present day, the novel tells the story of transhumanist Jethro Knights and his unwavering quest for
immortality via science and technology. Fighting against him are fanatical religious groups, economically depressed governments, and mystic
Zoe Bach: a dazzling trauma surgeon and the love of his life, whose belief in spirituality and the afterlife is absolute. Exiled from America and
reeling from personal tragedy, Knights forges a new nation of willing scientists on the world's largest seasteading project, Transhumania.
When the world declares war against the floating city, demanding an end to its renegade and godless transhuman experiments and
ambitions, Knights strikes back, leaving the planet forever changed.
The personal stories of the founder of Patagonia, Inc. describes his underprivileged childhood as an immigrant in southern California, early
fame as a successful mountain climber, and company's dedication to quality and environmental responsibility. Reprint. 75,000 first printing.
In 1996, Allan Weisbecker sold his home and his possessions, loaded his dog and surfboards into his truck, and set off in search of his longtime surfing companion, Patrick, who had vanished into the depths of Central America. In this rollicking memoir of his quest from Mexico to
Costa Rica to unravel the circumstances of Patrick's disappearance, Weisbecker intimately describes the people he befriended, the bandits
he evaded, the waves he caught and lost en route to finding his friend. In Search of Captain Zero is, according to Outside magazine, "A
subtly affecting tale of friendship and duty. [It] deserves a spot on the microbus dashboard as a hell of a cautionary tale about finding
paradise and smoking it away." In Search of Captain Zero: A Surfer's Road Trip Beyond the End of the Road is a Booksense 76 Top Ten
selection for September/October.

Citing new understandings about fossil fuels as well as an emergence of what the author terms an "energy economy" of renewable
technologies, a revised report explores how daily life is likely to be affected by a dramatic shift in investment practices toward
sustainable energy sources. Simultaneous.
"Wonderful . . . a moving autobiography, the story of a unique business, and a detailed blueprint for hope." —Jared Diamond,
Pulitzer Prize-winning author of Guns, Germs, and Steel In this newly revised 10th anniversary edition, Yvon Chouinard—legendary
climber, businessman, environmentalist, and founder of Patagonia, Inc.—shares the persistence and courage that have gone into
being head of one of the most respected and environmentally responsible companies on earth. From his youth as the son of a
French Canadian handyman to the thrilling, ambitious climbing expeditions that inspired his innovative designs for the sport's
equipment, Let My People Go Surfing is the story of a man who brought doing good and having grand adventures into the heart of
his business life-a book that will deeply affect entrepreneurs and outdoor enthusiasts alike.
'Falling for a guy you love to hate has never been so fun in this 'laugh-out-loud funny and crazy sexy' beach read (Meghan March,
New York Times bestselling author). Is this love or just a game? Tori Rivera thinks Jamie McCade is rude, arrogant, and worst of
all . . . the sexiest man she's ever laid eyes on. His reputation as a player is almost as legendary as his surfing skills. No matter
how her body heats up when he's around, she's determined not to be another meaningless hookup. Jamie McCade always gets
what he wants. The sickest wave. The hottest women. And Tori, with her long legs and smart mouth, is definitely the hottest one.
He knows Tori wants him - hell, most women do - but she won't admit it. After months of chasing and one unforgettable kiss, it's
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time for Jamie to raise the stakes. Jamie promises that soon Tori won't just want him in her bed, she'll be begging for it - and he
might be right. Somehow he's found the spot in her heart that makes her open up like never before. But with all she knows about
his past, can she really trust what's happening between them? Is Jamie playing for keeps or just playing to win? Praise for J.
Daniels: '[A] unique, sexy story. J. Daniels' hottest book to date' Penelope Ward, New York Times bestselling author 'The perfect
mix of funny, hot and heartwarming. I enjoyed it immensely!' Mia Sheridan, New York Times bestselling author 'An emotionally
intense journey with the perfect balance of funny and steamy' Helena Hunting, New York Times bestselling author 'Deliciously
sexy and achingly beautiful. Completely and utterly brilliant, I loved every word!' Tara Sue Me, New York Times bestselling author
'Unique, emotional and addictive' Katy Evans, New York Times bestselling author
Winner of the Pulitzer Price and William Hill Sports Book of the Year: Barbarian Days is a deeply rendered self-portrait of a lifelong
surfer looking for transcendence 'that recalls early James Salter' (Geoff Dyer, Observer) Surfing only looks like a sport. To
devotees, it is something else entirely: a beautiful addiction, a mental and physical study, a passionate way of life. New Yorker
writer William Finnegan first started surfing as a young boy in California and Hawaii. Barbarian Days is his immersive memoir of a
life spent travelling the world chasing waves through the South Pacific, Australia, Asia, Africa and beyond. Finnegan describes the
edgy yet enduring brotherhood forged among the swell of the surf; and recalling his own apprenticeship to the world's most famous
and challenging waves, he considers the intense relationship formed between man, board and water. Barbarian Days is an oldschool adventure story, a social history, an extraordinary exploration of one man's gradual mastering of an exacting and littleunderstood art. It is a memoir of dangerous obsession and enchantment. 'Reading this guy on the subject of waves and water is
like reading Hemingway on bullfighting; William Burroughs on controlled substances; Updike on adultery. . . . a coming-of-age
story, seen through the gloss resin coat of a surfboard' Sports Illustrated
Simplified straightforward primer on the core wisdom for all fly fishers.
Final advice from the great Peter Drucker for driving growth and profitability in the 21st Century—with a new foreword from the
author "We need a new theory of management. The assumptions built into business today are not accurate." - Peter Drucker
Based on multiple interviews and working sessions with Peter Drucker during the last year of his life, The Definitive Drucker
reveals the management luminary’s most important concepts and applies them real-life business risks and opportunities. The
book sheds light on the most pressing management issues, such as the role of the CEO, why so many leaders fail, and the fragility
and interdependencies of our economic and social systems, and it imparts Drucker's views on current business practices,
technological, economic, and social changes, and trends—many of which Drucker predicted decades ago. A celebration of this
extraordinary man’s life and work, The Definitive Drucker offers a unique opportunity to use Drucker's final business lessons to
strategize, create, and succeed in any market.
Let My People Go SurfingThe Education of a Reluctant Businessman--Including 10 More Years of Business UnusualPenguin
Now completely revised and updated, with full-color photographs and family-friendly recipes throughout. The deeply personal story
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of a father learning to share his love of nature with his children, not through the indoor lens of words or pictures, but directly,
palpably, by exploring the natural world as they forage, cook and eat from the woods and sea. This compelling, masterfully written
tale follows Dylan Tomine and his family through four seasons as they hunt chanterelles, fish for salmon, dig clams and gather at
the kitchen table, mouths watering, to enjoy the fruits of their labor. Closer to the Ground captures the beauty and surprise of the
natural world — and the ways it teaches us how to live — with humor, gratitude and a nose for adventure as keen as a child’s. It is a
book filled with weather, natural history and many delicious meals.
An award-winning business writer dismantles the myths of entrepreneurship, replacing them with an essential story about the
experience of real business owners in the modern economy We're often told that we're living amidst a startup boom. Typically, we
think of apps built by college kids and funded by venture capital firms, which remake fortunes and economies overnight. But in
reality, most new businesses are things like restaurants or hair salons. Entrepreneurs aren't all millennials--more often, it's their
parents. And those small companies are the fabric of our economy. The Soul of an Entrepreneur is a business book of a different
kind, exploring our work but also our passions and hopes. David Sax reports on the deeply personal questions of
entrepreneurship: why an immigrant family risks everything to build a bakery; how a small farmer fights to manage his debt; and
what it feels like to rise and fall with a business you built for yourself. This book is the real story of entrepreneurship. It confronts
both success and failure, and shows how they can change a human life. It captures the inherent freedom that entrepreneurship
brings, and why it matters.

This empowering handbook delivers authoritative advice on how to build a purpose-driven company, motivate
employees, and connect with consumers. Written by entrepreneur and marketing expert David Hieatt, these pages offer
an engaging combination of practical tips, rousing quotes from business leaders across industries, and illuminating
anecdotes. Full of enlightening wisdom on how to define a company's central purpose (beyond profit), foster a strong
company culture that attracts talented staff, and develop a brand story that resonates with consumers, Do Purpose is an
invaluable resource for anyone with a desire to start or grow their own business.
Follows a group of young adventurers as they echo an expedition first made 40 years ago by Yvon Chouinard (founder of
Patagonia) and Doug Tompkins (original founder of The North Face). Navigating from California to Chile, with an
unplanned stop at Rapa Nui (Easter Island), the modern day adventurers explore the wild coasts and mountains of
Patagonia. During their quest to surf and climb, they are exposed to the harmful effects of industry on the environment,
as well as the courageous efforts of local people who are trying to preserve the wilderness. Book parallels the film 180°
South trip, and tells of the journey with words and images not seen in the film.
The celebrated chief executive officer of Chrysler Corporation offers a straightforward account of his career at Ford, of
the recent resurgence of Chrysler, and of what is wrong and right with American business
Page 7/10

Download Free Let My People Go Surfing The Education Of A Reluctant Businessman Including 10 More Years Of
Business Unusual
Yellowstone, the world’s first national park and one of America’s truly great trout fisheries, has been a crucible for ideas
on how to look after wild places. Renowned Australian fishing writer Greg French gives a sparkling firsthand account of
how the park’s history, landscapes, wildlife, and people have touched anglers worldwide — and why this matters. The
Imperiled Cutthroat is a travelogue that covers the story of the Yellowstone cutthroat trout: its discovery, biology,
decimation, modern-day allure, and uncertain future. Although set against the dramatic backdrop of Yellowstone,
comparisons to Australia, New Zealand, and Europe are inevitable. It is a cautionary tale too, ending up in Mongolia,
which is as pristine as Montana once was. The Yellowstone fishery is at a crossroads, and debate about what to do is
dangerously narrow. Anglers everywhere need to be constantly reminded that hatcheries are far from a panacea for
ailing fisheries: fostering conservation of the natural environmental delivers far better outcomes at a fraction of the cost.
The power of Greg’s stories comes not just from the quality of the writing but also from the quirks and passions of the
people he meets. Greg's compelling storytelling enthralls anglers and naturalists the world over.
B Corps are a global movement of more than 2,700 companies in 60 countries—like Patagonia, Ben & Jerry's, Kickstarter,
Danone North America, and Eileen Fisher—that are using the power of business as a force for good. B Corps have been
certified to have met rigorous standards of social and environmental performance, accountability, and transparency. This
book is the authoritative guide to the what, why, and how of B Corp certification. Coauthors Ryan Honeyman and Dr.
Tiffany Jana spoke with the leaders of over 200 B Corps from around the world to get their insights on becoming a
Certified B Corp, improving their social and environmental performance, and building a more inclusive economy. The
second edition has been completely revised and updated to include a much stronger focus on diversity, equity, and
inclusion (DEI). These changes are important because DEI can no longer be a side conversation—it must be a core value
for any company that aspires to make money and make a difference. While this book is framed around the B Corp
movement, any company, regardless of size, industry, or location, can use the tools contained here to learn how to build
a better business. As the authors vividly demonstrate, using business as a force for good can help you attract and retain
the best talent, distinguish your company in a crowded market, and increase trust in your brand.
Companies can both serve society and create profit. This book shows how-based on rigorous evidence and an
actionable framework.
Written by one of the most revered surfers of his generation, Gerry Lopez's Surf Is Where You Find It is a collection of
stories about a lifetime of surfing. But more than that, it is a collection of stories about the lessons learned from surfing. It
presents 38 stories about those who have been influential in the sport — surfing anytime, anywhere, and in any way.
Lopez, an innovator in stand-up-paddle (one of the fastest growing water sports in the world), now shares his stories
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about pioneering that sport. Conveyed in Gerry's unique voice, augmented with photos from his personal collection, this
book is a classic for surf enthusiasts everywhere.
Photographs of ice climbers in action augment complete instructions in the techniques of ice climbing, dangers, and
safety measures
In this spectacular collection of panoramic images, award-winning photographer Macduff Everton proves why Chile’s
Last Hope Province, in the extreme southern corner of Patagonia, is a landscape that kindles the dreams of world
travelers. Patagonia, La Última Esperanza is a collaboration with writer and artist Mary Heebner, whose meditative prose
reflects the poetry of place. Just as her observations seek to unearth and understand the spirit of the region, her
paintings, watercolors, and drawings evocatively counterpoint Everton’s photographs of iconic mountains and glacierlined fjords. Together they provide a unique perspective on this vast, still mysterious territory and the lives of the people
who have made a home here at the tip of the South American continent. While visitors rush to the landmark peaks of
UNESCO-designated Torres del Paine National Park or the wonders of Bernardo O’Higgins National Park, they too often
miss equally gorgeous and accessible but less frequented areas. Everton and Heebner explore much more, from the
shimmering ice fields and glassy lakes to the island mazes and expansive grasslands where you’re more likely to see
condors than another person. They find the beauty and meaning in the fishermen’s harbors, the cowboys’ ranch labors,
and the creations of visionary architects, whose stunning constructions mesh concern for the environment with the
grandeur of the setting. Patagonia, La Última Esperanza indelibly captures a place of unending superlatives—the most
breathtaking mountain ranges, the most storied valleys, the most inspiring destination for readers and travelers alike.
Christian Beamish, a former editor at The Surfer’s Journal, envisioned a low-tech, self-reliant exploration for surf along the coast of North
America, using primarily clothes and instruments available to his ancestors, and the 18-foot boat he would build by hand in his garage. How
the vision met reality – and how the two came to shape each other – places Voyage of the Cormorant in the great American tradition of tales
of life at sea, and what it has to teach us.
A visual scrapbook of what we’re proud of -- as well as the missteps we’ve taken --and what we’ve learned in 40 years of cutting-edge
business. To celebrate our 40th anniversary, the book includes excerpts from field reports, enviro essays, our incomparable photography,
and a detailed timeline of significant firsts. Filled with observations, recollections, and more from Patagonia employees, ambassadors, and
friends, Patagonia: 40 Years of Firsts reflects the creativity, critical thinking, and love of the wild that makes Patagonia one of the world’s
most interesting and inspiring companies.
The book explains in detail and with many examples the concept of responsible innovation by answering the following questions: How will the
fashion industry be in 2030? What can the different stakeholders do in order to speed the responsible innovation? Which will be the role of
traceability, circularity, cradle-to-cradle, collaborative consumption, B-corporations? How technologies can catalyze the change? How the
consumers interested in sustainability can contribute to this change?
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Easy, do-able, down to earth ideas and suggestions for everyone to help save the planet. If you want to save the planet, but your to-do list is
already pretty long and remembering your re-usable coffee cup feels like a Herculean task, then this is the book for you. Covering every
aspect of our lives from the stuff we buy and the food we eat, to how we travel, work, and celebrate. This book provides stacks of practical,
down to earth ideas to slot into your daily life, alongside a gentle kick up the butt to put your newfound knowledge into action. Practical tips
include unsubscribing from all the tempting emails that drop into your inbox with details of the newest clothing range or the latest sale, and
keeping a mug next to your kettle to work out how much water you actually need to boil each time, as over filling kettles costs British
households £68 million on energy bills each year. Find out how to fit "sustainable living" into your life, in a way that works for you. Change
your impact without radically changing your life and figure out the small steps you can make that will add up to make a big difference (halo not
included).
"....a very sweet dog story" -- Outside The story of a dog, his human, and the friendship that saved both of their lives. When Ben Moon moved
from the Midwest to Oregon, he hadn’t planned on getting a dog. But when he first met the soulful gaze of a rescue pup in a shelter, Ben
instantly felt a connection, and his friendship with Denali was born. The two of them set out on the road together, on an adventure that would
take them across the American west and through some of the best years of their lives. But when Ben was diagnosed with colorectal cancer at
age 29, he faced a difficult battle with the disease, and Denali never once left his side until they were back out surfing and climbing crags. It
was only a short time later that Denali was struck by the same disease, and Ben had the chance to return the favor. Denali is the story of this
powerful friendship that shaped Ben and Denali’s lives, showing the strength and love that we give and receive when we have our friends by
our side.
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