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The core of this text comprises chapters on all the
key issues of business in Canada today. Each
chapter includes a hypothetical case study and an
introduction highlighting key ethical points; two
academic essays; and a real-life case study.
Questions for discussion accompany the essays and
case studies. The author has also included a general
introduction to ethical issues and an overview of
ethical theory; a section on institutionalizing ethics
(discussing ethics officers/programs/codes etc.); and
appendices providing excerpts from important
classic contributions to ethical theory and from
relevant Canadian law.
Delve into the core of ethics today in your course
with the latest practical, applied coverage found in
Ferrell/Fraedrich/Ferrell's BUSINESS ETHICS 2009
UPDATE. Whether you use this book as a
supplement or primary text in your undergraduate or
graduate course, the accessible, up-to-date
approach provides unmatched insights into the
complex environment in which contemporary
managers make ethical decisions. The book's solid
managerial framework and new updates highlight the
latest developments in ethics and how they relate to
overall ethics concepts, processes, and best
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practices used throughout successful business
ethics programs. Your students see how ethics can
play a critical role in key strategic business
decisions. Captivating new cases and engaging
examples reflect today's most recent business
developments and crises. Rather than focusing on
intellectual reasoning alone or a philosophical
discussion of ideas, the book's proven learning
features help students prepare and practice
confronting the types of actual ethical dilemmas they
will face in today's business world. Important Notice:
Media content referenced within the product
description or the product text may not be available
in the ebook version.
Providing a vibrant new four-color design, marketleading ETHICAL DECISION MAKING FOR
BUSINESS, 8e, International Edition, thoroughly
covers the complex environment in which managers
confront ethical decision making. Using a proven
managerial framework, this accessible, applied text
addresses the overall concepts, processes, and best
practices associated with successful business ethics
programs—helping readers see how ethics can be
integrated into key strategic business decisions.
Thoroughly revised, the new eighth edition
incorporates comprehensive and rigorous updates
that reflect the recent economic crisis and the everincreasing academic and governmental attention
being given to this area. It also includes nine all-new
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case studies, while other cases have been
completely updated.
As problems such as corruption, financial scandals,
food safety, human rights and pollution continue to
hit the headlines, business ethics are becoming
increasingly central to the global economy. In the
four volumes of New Directions in Business Ethics,
Andy Crane and Dirk Matten, two of the leading
international figures in the field, bring together the
most critical and up-to-date academic research in
business ethics as it continues to proliferate in new
and exciting directions.
The book is designed to help students, to prepare for
real-world ethical dilemmas instead of focusing on
intellectual reasoning or a philosophical discussion
of ideas. It includes chapter on best practices, ethics
audits, and disaster recovery planning helps
increase students' awareness of cross-national
ethical issues and develop their strategic skills for
planning and working through disasters. The book
incorporates nine new cases that reinforce the text's
applied approach to ethics and cover a range of
organizations and topics.I. An Overview of Business
Ethics II. The Ethical Decision-Making Process III.
Implementing Business Ethics in a Global Economy
IV. 18 Cases, Appendices
Ayn Rand is well known for advocating egoism, but
the substance of that instruction is rarely understood.
Far from representing the rejection of morality,
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selfishness, in Rand's view, actually demands the
practice of a systematic code of ethics. This book
explains the fundamental virtues that Rand
considers vital for a person to achieve his objective
well-being: rationality, honesty, independence,
justice, integrity, productiveness, and pride. Tracing
Rand's account of the harmony of human beings'
rational interests, Smith examines what each of
these virtues consists of, why it is a virtue, and what
it demands of a person in practice. Along the way
she addresses the status of several conventional
virtues within Rand's theory, considering traits such
as kindness, charity, generosity, temperance,
courage, forgiveness, and humility. Ayn Rand's
Normative Ethics thus offers an in-depth exploration
of several specific virtues and an illuminating
integration of these with the broader theory of
egoism.
Business Ethics: Ethical Decision Making &
CasesCengage Learning
This book carefully blends the right mix of coverage
and applications to give students a firm grounding in
business principles. Where other books have you
sprinting through the semester to get everything in,
this book allows breathing space to explore topics
and incorporate additional activities important to you
and your students. Built from the ground up, this
book is for faculty and students who value a brief,
flexible, integrated, and affordable resource that is
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exciting, applicable, and happening.
Packed with cases, exercises, simulations, and
practice tests, the market-leading BUSINESS
ETHICS: ETHICAL DECISION MAKING AND
CASES, 11th Edition, thoroughly covers the complex
environment in which managers confront ethical
decision-making. Using a proven managerial
framework, the authors address the overall
concepts, processes, and best practices associated
with successful business ethics programs - - helping
your students see how ethics can be integrated into
key strategic business decisions. This edition has
been completely revised to include coverage of new
legislation affecting business ethics, the most up-todate examples, the best practices of high-profile
organizations, and 20 new or updated original cases.
Available with MindTap online teaching and learning
tools for the first time, BUSINESS ETHICS:
ETHICAL DECISION MAKING AND CASES, 11th
Edition, gives your students an abundance of
opportunities to master text material through handson application.
With a vibrant four-color design, the market-leading
'Ethical Decision Making For Business: A Managerial
Approach, 9/e, International Edition' delivers an
accessible, applied text that thoroughly covers the
complex environment in which managers confront
ethical decision making. Using a proven managerial
framework, the authors address the overall
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concepts, processes, and best practices associated
with successful business ethics programs - helping
students see how ethics can be integrated into key
strategic business decisions. The new edition has
been completely revised and updated to include
coverage of new legislation affecting business
ethics, the most up-to-date examples, and the best
practices of high-profile organizations. It also
includes 20 original cases that are either new or
updated. Packed with cases, exercises, simulations,
and practice tests, 'Ethical Decision Making For
Business: A Managerial Approach, 9/e, International
Edition' gives students an abundance of
opportunities to master text material through handson application.
Learn to make successful ethic decisions in today's
complex managerial environment with
Ferrell/Fraedrich/Ferrell's market-leading BUSINESS
ETHICS: ETHICAL DECISION MAKING AND
CASES, 12E. Packed with cases, exercises, and
simulations, this applied approach uses a proven
managerial framework to address overall concepts,
leading processes and the best practices associated
with today's top business ethics programs. Readers
learn how to integrate ethics into key strategic
business decisions. This thoroughly revised edition
highlights new legislation affecting business ethics
and offers the most up-to-date examples and best
practices of high-profile organizations. Twenty new
Page 6/17

Online Library Business Ethics Ferrell And
Fraedrich 9th Edition
or updated original case studies provide insights into
ethical dilemmas and guide you in learning to make
consistently strong ethical decisions. Important
Notice: Media content referenced within the product
description or the product text may not be available
in the ebook version.
Packed with cases, exercises, simulations, and
practice tests, the market-leading BUSINESS
ETHICS: ETHICAL DECISION MAKING AND
CASES, Tenth Edition, thoroughly covers the
complex environment in which managers confront
ethical decision making. Using a proven managerial
framework, this accessible, applied text addresses
the overall concepts, processes, and best practices
associated with successful business ethics
programs--helping readers see how ethics can be
integrated into key strategic business decisions.
Thoroughly revised, the new tenth edition
incorporates coverage of new legislation affecting
business ethics, the most up-to-date examples, and
the best practices of high-profile organizations. It
also includes 20 all-new or updated original case
studies. Important Notice: Media content referenced
within the product description or the product text may
not be available in the ebook version.
In Business and Society, 3/e, authors Thorne,
Ferrell, and Ferrell introduce students to corporate
responsibility by examining the connection between
shareholders and stakeholders. The text's strong
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pedagogical framework reinforces core concepts and
teaches students that social responsibility is not only
about philanthropy, but also a strategic focus for
fulfilling the economic, political, legal, and ethical
responsibilities expected by its stakeholders--and the
profitable results expected by shareholders. Through
the use of case studies, best and worse practices,
and real-life examples, the authors explore how
companies fail or succeed according to their ability to
adopt strategic social responsibility. The program's
streamlined approach provides instructors with the
opportunity to include other sources such as
readings, cases, and projects. New online resources
and a video program provide additional support for
both instructors and students.
Learn to make successful ethical decisions in the
midst of the new business realities of 2020 and 2021
with Ferrell/Fraedrich/Ferrell's market-leading
BUSINESS ETHICS: ETHICAL DECISION MAKING
AND CASES, 13E. Packed with current examples
and exercises, this edition demonstrates how to
integrate ethics into key strategic business decisions
as reorganized chapters clearly present the ethical
decision-making process in today's complex ethical,
legal, social and political environments. New
scenarios highlight 2020 economic and pandemic
realities and preview ethical challenges you are most
likely to encounter as a new manager. Updates
address the processes and best practices behind
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successful business ethics programs as well as the
latest legislation and new coverage of global
sustainability and corporate social responsibility.
New and original cases provide insights into ethics in
familiar organizations, such as Tesla and TOMS,
while exercises reinforce concepts with hands-on
applications. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
In a series of articles specifically commissioned for
this volume, some of today's most distinguished
business ethicists survey the main areas of interest
and concern in the field of business ethics. Sections
of the book cover topics such as the often easy
relation between business ethics and capitalism, the
link between business ethics and ethical theory, how
ethics applies to specific problems in the business
world, the connection between business ethics and
related academic disciplines, and the practice of
business ethics in modern corporations. Includes
extensive, accessible discussion of all of the main
areas of interest and debate in business ethics
Features all original contributions by distinguished
authors in business ethics Includes an annotated
table of contents, bibliographies of the relevant
literature and a list of internet sources of material on
business ethics Perfect, comprehensive book for use
in business ethics courses
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Attempts to prepare readers to make informed
ehtical decisions. Provides an overview of moral
philisophies and decision-making processes.
Connecting Corporate Social Responsibility (CSR)
with Corporate Governance (CG) is a 21st Century
challenge. This edited volume illustrates that CSR
can be used as a tool to improve Corporate
Governance in organizations and improve the
relationship between business and society.
Moreover the book argues that they should be
treated together in synergy in management
literature. This two volume work connects these two
crucial business functions, describing the
preconditions for successful integration and the tools
for practical implementation. Volume 2 puts forward
eight recommendations for practice. Contributors put
forward research and implications for policy and
practice including coverage of knowledge
management strategy, socially responsible banking
operations and transparency procedures in the
context of emerging economies.
The subject of business ethics addresses what can
be considered morally right and wrong in the way
businesses make decisions and conduct their
activities. Business Ethics is a lively and engaging
textbook covering the foundations of business ethics
and applying these theories, concepts and tools to
each of the corporation's major stakeholders. Written
from a European perspective, the text considers the
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implications of three major challenges facing the
corporation: corporate citizenship, globalization and
sustainability. This second edition has been
thoroughly revised and updated and includes new
content on personal values and Asian perspectives.
It features lots of new cases and vignettes as well as
updates of favourites from the first edition. The high
level of pedagogical features has been extended for
the new edition, with new features including 'Ethics
on Screen' and 'Key Readings'. The online resource
centre has been developed further with new features
including more teaching notes, incorporating review
and discussion questions for lecturers, and
additional weblinks for students.
Business ethics is understood in a comprehensive and
differentiated sense, as in recent years it has evolved under
the influence of globalization. The present book examines
inclusive growth, which includes more than just poverty
alleviation and seeks to address the problem of equity
through the enhancement of opportunities for all parties. This
conforms to the fundamental task of business ethics, which is
to enhance the ethical quality of decision-making and actions
taken at all levels of business, i.e., at the personal (micro-),
organizational (meso-), and systemic (macro-) levels and thus
extending the narrow notion of business ethics as a niche for
managers with good intentions. In the real world of
competition and coordination, various situations produce
various tradeoffs that the three pillars of the economy, i.e.,
Business, Government and Society have to pursue for their
survival and sustenance. In this book, we look into many such
case studies in which the strength of one component leads to
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a benefit for one of the other components and a detriment for
the other, thus causing an imbalance between the three
pillars. This book will be equally valuable to students,
philosophers, decision-makers in business and policy-makers
at large.
A brief alternative to other texts, Business and Society
provides an overview of corporate citizenship in 12 chapters,
with 10 cases that cover small, large, and non-profit
businesses. Students--both undergraduates and MBA
majors--will gain the skills and background knowledge
necessary to make informed opinions about how
organizations implement various strategies to fulfill their social
and financial goals.Opening vignettes profile an organization
or situation relevant to each chapter' s main focus so that
students can preview key concepts. The authors revisit the
vignettes throughout to clarify the examples in light of new
ideas.Experiential Exercises at the end of each chapter
promote higher-level learning and require students to apply,
analyze, synthesize, and evaluate the concepts, practices,
and benefits associated with corporate citizenship.The
Instructor' s Resource Manual features several Behavioral
Simulation Role-Playing Cases designed to develop
teamwork and group decision-making skills.
A practical, handy guide to ethical business skills which will
give you the information and skills to succeed Develop your
ethical business skills by learning to assess your business,
establish alternatives and plan for change. Step-by-step
instructions, checklists and features examine business
benefits, environment strategy and implications for human
resources. Tips, dos and donts and In Focus features on
what to do in a particular situation, plus real-life case studies
demonstrate how to plan your ethical strategy, monitor
progress and achieve your goals. Read it cover-to-cover, or
dip in and out of topics for quick reference.
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The progressive convergence of global economic and social
structures calls for a rethinking of management practices as
they relate to cultural diversity and moral values. A key
element for coping with this transformational phenomenon is
the Aristotelian concept of Practical Wisdom, which helps us
to do the right thing, in the right way, at the right time and for
the right reasons. Expert academics and practitioners share
their insights into contemporary theories and conventions for
ethical decision-making in diverse cultural contexts. About the
Editors Martina Stangel-Meseke – professor of business
psychology. Christine Boven – professor of intercultural
management. Gershon Braun - lecturer of business ethics.
André Habisch – professor of economics. Nicolai Scherle –
professor of intercultural management and diversity. Frank
Ihlenburg – managing partner of a change management
consultancy.
The seventh edition of this pragmatic guide to determining
right and wrong in the workplace is updated with new case
studies, exercises, and ancillary materials. Joseph Weiss's
Business Ethics is a pragmatic, hands-on guide for
determining right and wrong in the business world. To be
socially responsible and ethical, Weiss maintains, businesses
must acknowledge the impact their decisions can have on the
world beyond their walls. An advantage of the book is the
integration of a stakeholder perspective with an issues and
crisis management approach so students can look at how a
business's actions affect not just share price and profit but the
well-being of employees, customers, suppliers, the local
community, the larger society, other nations, and the
environment. Weiss includes twenty-three cases that
immerse students directly in contemporary ethical dilemmas.
Eight new cases in this edition include Facebook's (mis)use
of customer data, the impact of COVID-19 on higher
education, the opioid epidemic, the rise of Uber, the rapid
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growth of AI, safety concerns over the Boeing 737, the Wells
Fargo false saving accounts scandal, and plastics being
dumped into the ocean. Several chapters feature a unique
point/counterpoint exercise that challenges students to argue
both sides of a heated ethical issue. This edition has eleven
new point/counterpoint exercises, addressing questions like,
Should tech giants be broken apart? What is the line between
free speech and dangerous disinformation? Has the Me Too
movement gone too far? As with previous editions, the
seventh edition features a complete set of ancillary materials
for instructors: teaching guides, test banks, and PowerPoint
presentations.
Packed with cases, exercises, simulations, and practice tests,
the market-leading BUSINESS ETHICS: ETHICAL
DECISION MAKING AND CASES, 11th Edition, thoroughly
covers the complex environment in which managers confront
ethical decision-making. Using a proven managerial
framework, this accessible, applied text addresses the overall
concepts, processes, and best practices associated with
successful business ethics programs --?helping you see how
ethics can be integrated into key strategic business decisions.
Thoroughly revised, this edition incorporates coverage of new
legislation affecting business ethics, the most up-to-date
examples, and the best practices of high-profile
organizations. It also includes 20 new or updated original
case studies. Important Notice: Media content referenced
within the product description or the product text may not be
available in the ebook version.

This collection of timely, provocative articles provides
students with a framework for understanding the
importance of business ethics and corporate
responsibility. Each reading addresses aspects of
leadership, compliance, and/or decision making in
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organizational settings. Students will be challenged to
consider the potential conflicts between, and impacts on,
the stakeholder value systems present within
organizations. Originally created to accompany Business
Ethics, by Ferrell/Fraedrich/Ferrell, this supplemental text
supports any course in which instructors are looking to
enhance coverage of business ethics/corporate
responsibility.
It was at the fifth SEEP-Conference on Economic Ethics
and philosophy in autumn 1997 that the organizational
work of the seventh conference in 1999 was entrusted to
the editors of this volume. Prof. Peter Koslowski, series
editor of The Studies in Economic Ethics and
Philosophy, SEEP, expressed the hope that the SEEPConference be held in the Far-East for the fist time would
bring a new comparative aspect to economic ethics and
philosophy. Further, the agenda of economic ethics
seemed to increase its significance also in Japan and
other Asian countries especially due to the spread of
corruption in the government and business under the
financial crisis that attacked these nations in the late
1990s. Though we chose "Com petition, Trust, and
Cooperation" as the general theme of the conference,
this should include the collusion, distrust, and corruption
as the opposite side of the medal. The conference was
held on March 10-12, 1999 at the Kansai Seminar House
of the Nippon Christian Academy, Kyoto, Japan.
Fourteen papers were submitted to the conference. In
addition to twelve papers that are printed in this volume,
Prof. Ruisheng Wang (Capital Normal University, Beijing)
read his paper on ethical problems in the context of
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Asian financial crisis and Prof. Agnar Sandmo
(Norwegian School of Economics and Busi ness
Administration) did the same by his paper on societal
aspect of the competition promotion policy.
How can you effectively stand up for your values when
pressured by your boss, customers, or shareholders to
do the opposite? Drawing on actual business
experiences as well as on social science research,
Babson College business educator and consultant Mary
Gentile challenges the assumptions about business
ethics at companies and business schools. She gives
business leaders, managers, and students the tools not
just to recognize what is right, but also to ensure that the
right things happen. The book is inspired by a program
Gentile launched at the Aspen Institute with Yale School
of Management, and now housed at Babson College,
with pilot programs in over one hundred schools and
organizations, including INSEAD and MIT Sloan School
of Management. She explains why past attempts at
preparing business leaders to act ethically too often
failed, arguing that the issue isn’t distinguishing what is
right or wrong, but knowing how to act on your values
despite opposing pressure. Through research-based
advice, practical exercises, and scripts for handling a
wide range of ethical dilemmas, Gentile empowers
business leaders with the skills to voice and act on their
values, and align their professional path with their
principles. Giving Voice to Values is an engaging,
innovative, and useful guide that is essential reading for
anyone in business.
As the world continues to evolve, globalization remains a
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key topic area among scholars and practitioners across
disciplines and industries. It is essential for managers to
stay informed and look out for potential threats that can
negatively affect global operations. Geopolitics and
Strategic Management in the Global Economy is a
pivotal reference publication featuring the latest scholarly
research on an international view of the challenges and
opportunities organizations face in the global
marketplace. Including coverage on a broad range of
topics such as firm competitiveness, project
management, and social capital, this book is ideally
designed for academicians, researchers, students, and
managers seeking current research on best ways to
handle international management issues.
"Using a managerial framework, [the authors] explain
how ethics can be integrated into strategic business
decisions. This framework provides an overview of the
concepts, processes, mandatory, core, and voluntary
practices associated with successful business ethics
programs ... [The] primary goal ... is to enhance the
awareness and the decision-making skills that students
will need to make business ethics decisions that
contribute to responsible business conduct. By focusing
on the concerns and issues of today's challenging
business environment, [the authors] demonstrate that
studying business ethics provides vital knowledge that
contributes to overall business success"--Preface.
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