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Score higher in your business statistics course? Easy. Business statistics is a common
course for business majors and MBA candidates. It examines common data sets and
the proper way to use such information when conducting research and producing
informational reports such as profit and loss statements, customer satisfaction surveys,
and peer comparisons. Business Statistics For Dummies tracks to a typical business
statistics course offered at the undergraduate and graduate levels and provides clear,
practical explanations of business statistical ideas, techniques, formulas, and
calculations, with lots of examples that shows you how these concepts apply to the
world of global business and economics. Shows you how to use statistical data to get
an informed and unbiased picture of the market Serves as an excellent supplement to
classroom learning Helps you score your highest in your Business Statistics course If
you're studying business at the university level or you're a professional looking for a
desk reference on this complicated topic, Business Statistics For Dummies has you
covered.
Applied Business Statistics 5e is an introductory and intermediate Statistics text for
students of Management. Its business applications-oriented approach aims to teach
Management students how statistics (or data analytics) can be used as a valuable
decision-support tool in any discipline of management practice.
Reflecting the latest trends and methodologies, this comprehensive and innovative
study on business statistics uses a practical, data-analytic approach. Based on the
development of a survey which integrates the various topics and provides a cohesive
study of descriptive statistics, probability, statistical inference, and regression analysis,
it now focuses on data analysis and interpretation of computer output with a reduced
focus on hand calculations.
Previously published: Basic business statistics: concepts and applications / Mark L.
Berenson, David M. Levine, Timothy C. Krehbiel. Boston: Prentice Hall, c2012.
Written by Pin T. Ng, Northern Arizona State University. Consists of three major
sections: the Objective section summarizes what is expected of a student after reading
a chapter; the Overview and Key Concepts section provides an overview of the major
topics covered in a chapter and lists the important key concepts; Solutions to EvenNumbered Problems section provides extra detail in the problem solutions.
Student-friendly stats! Berenson’s fresh, conversational writing style and streamlined design
helps students with their comprehension of the concepts and creates a thoroughly readable
learning experience. Basic Business Statistics emphasises the use of statistics to analyse and
interpret data and assumes that computer software is an integral part of this analysis.
Berenson’s ‘real world’ business focus takes students beyond the pure theory by relating
statistical concepts to functional areas of business with real people working in real business
environments, using statistics to tackle real business challenges.
For courses in Business Statistics. Berenson shows students how statistics is used in each
functional area of business. The full text downloaded to your computer With eBooks you can:
search for key concepts, words and phrases make highlights and notes as you study share
your notes with friends eBooks are downloaded to your computer and accessible either offline
through the Bookshelf (available as a free download), available online and also via the iPad
and Android apps. Upon purchase, you will receive via email the code and instructions on how
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to access this product. Time limit The eBooks products do not have an expiry date. You will
continue to access your digital ebook products whilst you have your Bookshelf installed.
Business Statistics with Solutions in R covers a wide range of applications of statistics in
solving business related problems. It will introduce readers to quantitative tools that are
necessary for daily business needs and help them to make evidence-based decisions. The
book provides an insight on how to summarize data, analyze it, and draw meaningful
inferences that can be used to improve decisions. It will enable readers to develop
computational skills and problem-solving competence using the open source language, R.
Mustapha Abiodun Akinkunmi uses real life business data for illustrative examples while
discussing the basic statistical measures, probability, regression analysis, significance testing,
correlation, the Poisson distribution, process control for manufacturing, time series analysis,
forecasting techniques, exponential smoothing, univariate and multivariate analysis including
ANOVA and MANOVA and more in this valuable reference for policy makers, professionals,
academics and individuals interested in the areas of business statistics, applied statistics,
statistical computing, finance, management and econometrics.
BASIC STATISTICS FOR BUSINESS AND ECONOMICS, 4/e contains comprehensive
coverage of statistical tools and methods delivered in a student friendly, step-by-step format.
The text is non-threatening and presents concepts clearly and succinctly with a conversational
writing style. All statistical concepts are illustrated with solved applied examples immediately
upon introduction. Modern computing tools and applications are introduced, but the text
maintains a focus on presenting statistics content as oppose to technology or programming
methods, this edition continues as a 'students' text with increased emphasis on interpretation
of data and results. This essentials version of the more comprehensive text includes 13
chapters (versus 20 chapters in the longer 11/e), in a two-color format, with some condensed
coverage and all optional topics or chapters eliminated. It contains the core topics covered in
most Business Statistics courses in fewer pages.
This comprehensive, flexible text is used in both one- and two-semester courses to review
introductory through intermediate statistics. Instructors select the topics that are most
appropriate for their course. Its conceptual approach helps students more easily understand
the concepts and interpret SPSS and research results. Key concepts are simply stated and
occasionally reintroduced and related to one another for reinforcement. Numerous examples
demonstrate their relevance. This edition features more explanation to increase understanding
of the concepts. Only crucial equations are included. In addition to updating throughout, the
new edition features: New co-author, Debbie L. Hahs-Vaughn, the 2007 recipient of the
University of Central Florida's College of Education Excellence in Graduate Teaching Award. A
new chapter on logistic regression models for today's more complex methodologies. More on
computing confidence intervals and conducting power analyses using G*Power. Many more
SPSS screenshots to assist with understanding how to navigate SPSS and annotated SPSS
output to assist in the interpretation of results. Extended sections on how to write-up statistical
results in APA format. New learning tools including chapter-opening vignettes, outlines, and a
list of key concepts, many more examples, tables, and figures, boxes, and chapter summaries.
More tables of assumptions and the effects of their violation including how to test them in
SPSS. 33% new conceptual, computational, and all new interpretative problems. A website
that features PowerPoint slides, answers to the even-numbered problems, and test items for
instructors, and for students the chapter outlines, key concepts, and datasets that can be used
in SPSS and other packages, and more. Each chapter begins with an outline, a list of key
concepts, and a vignette related to those concepts. Realistic examples from education and the
behavioral sciences illustrate those concepts. Each example examines the procedures and
assumptions and provides instructions for how to run SPSS, including annotated output, and
tips to develop an APA style write-up. Useful tables of assumptions and the effects of their
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violation are included, along with how to test assumptions in SPSS. 'Stop and Think' boxes
provide helpful tips for better understanding the concepts. Each chapter includes
computational, conceptual, and interpretive problems. The data sets used in the examples and
problems are provided on the web. Answers to the odd-numbered problems are given in the
book. The first five chapters review descriptive statistics including ways of representing data
graphically, statistical measures, the normal distribution, and probability and sampling. The
remainder of the text covers inferential statistics involving means, proportions, variances, and
correlations, basic and advanced analysis of variance and regression models. Topics not dealt
with in other texts such as robust methods, multiple comparison and nonparametric
procedures, and advanced ANOVA and multiple and logistic regression models are also
reviewed. Intended for one- or two-semester courses in statistics taught in education and/or
the behavioral sciences at the graduate and/or advanced undergraduate level, knowledge of
statistics is not a prerequisite. A rudimentary knowledge of algebra is required.

This is a more comprehensive Australian adaptation of the US text. Relates the
concepts and applications of statistics to the functional areas of business accounting, marketing, management, economics and finance. Judith Watson, Uni
NSW; Nicola Jayne, Southern Cross Uni; Lindsay Turner, Victoria University,
Australia.
Describes ways to incorporate domain modeling into software development.
This edition features the same content as the traditional text in a convenient,
three-hole-punched, loose-leaf version. Books a la Carte also offer a great
value--this format costs significantly less than a new textbook. Before you
purchase, check with your instructor or review your course syllabus to ensure
that you select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized versions for
individual schools, and registrations are not transferable. In addition, you may
need a CourseID, provided by your instructor, to register for and use Pearson's
MyLab & Mastering products. Statistics is essential for all business majors and
this text helps students see the role statistics will play in their own careers by
providing examples drawn from all functional areas of business. Guided by
principles set by major statistical and business science associations (ASA and
DSI), plus the authors' diverse teaching experiences, the Thirteenth Edition of
Berenson/Levine/Szabat's Basic Business Statistics continues to innovate and
improve the way this course is taught to all students. Package consists of:
0321946391/9780321946393 - Basic Business Statistics, Books a la Carte
Edition, 13/e
This title helps students see the essential role that statistics will play in their
future careers by using examples drawn from all functional areas of real-world
business. Guided by principles set forth by ASA's Guidelines for Assessment and
Instruction (GAISE) reports and the authors' diverse teaching experiences, the
text continues to innovate and improve the way this course is taught to students.
This edition includes new and updated resources and tools to enhance students'
understanding, and provides the best framework for learning statistical concepts.
Statistical Methods: An Introduction to Basic Statistical Concepts and Analysis,
Second Edition is a textbook designed for students with no prior training in
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statistics. It provides a solid background of the core statistical concepts taught in
most introductory statistics textbooks. Mathematical proofs are deemphasized in
favor of careful explanations of statistical constructs. The text begins with
coverage of descriptive statistics such as measures of central tendency and
variability, then moves on to inferential statistics. Transitional chapters on zscores, probability, and sampling distributions pave the way to understanding the
logic of hypothesis testing and the inferential tests that follow. Hypothesis testing
is taught through a four-step process. These same four steps are used
throughout the text for the other statistical tests presented including t tests, oneand two-way ANOVAs, chi-square, and correlation. A chapter on nonparametric
tests is also provided as an alternative when the requirements cannot be met for
parametric tests. Because the same logical framework and sequential steps are
used throughout the text, a consistency is provided that allows students to
gradually master the concepts. Their learning is enhanced further with the
inclusion of "thought questions" and practice problems integrated throughout the
chapters. New to the second edition: Chapters on factorial analysis of variance
and non-parametric techniques for all data Additional and updated chapter
exercises for students to test and demonstrate their learning Full instructor
resources: test bank questions, Powerpoint slides, and an Instructor Manual
A clear and concise introduction and reference for anyone new to the subject of
statistics.
Statistical Concepts consists of the last 9 chapters of An Introduction to Statistical
Concepts, 3rd ed. Designed for the second course in statistics, it is one of the few texts
that focuses just on intermediate statistics. The book highlights how statistics work and
what they mean to better prepare students to analyze their own data and interpret
SPSS and research results. As such it offers more coverage of non-parametric
procedures used when standard assumptions are violated since these methods are
more frequently encountered when working with real data. Determining appropriate
sample sizes is emphasized throughout. Only crucial equations are included. The new
edition features: New co-author, Debbie L. Hahs-Vaughn, the 2007 recipient of the
University of Central Florida's College of Education Excellence in Graduate Teaching
Award. A new chapter on logistic regression models for today's more complex
methodologies. Much more on computing confidence intervals and conducting power
analyses using G*Power. All new SPSS version 19 screenshots to help navigate
through the program and annotated output to assist in the interpretation of results.
Sections on how to write-up statistical results in APA format and new templates for
writing research questions. New learning tools including chapter-opening vignettes,
outlines, a list of key concepts, "Stop and Think" boxes, and many more examples,
tables, and figures. More tables of assumptions and the effects of their violation
including how to test them in SPSS. 33% new conceptual, computational, and all new
interpretative problems. A website with Power Points, answers to the even-numbered
problems, detailed solutions to the odd-numbered problems, and test items for
instructors, and for students the chapter outlines, key concepts, and datasets. Each
chapter begins with an outline, a list of key concepts, and a research vignette related to
the concepts. Realistic examples from education and the behavioral sciences illustrate
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those concepts. Each example examines the procedures and assumptions and
provides tips for how to run SPSS and develop an APA style write-up. Tables of
assumptions and the effects of their violation are included, along with how to test
assumptions in SPSS. Each chapter includes computational, conceptual, and
interpretive problems. Answers to the odd-numbered problems are provided. The SPSS
data sets that correspond to the book’s examples and problems are available on the
web. The book covers basic and advanced analysis of variance models and topics not
dealt with in other texts such as robust methods, multiple comparison and nonparametric procedures, and multiple and logistic regression models. Intended for
courses in intermediate statistics and/or statistics II taught in education and/or the
behavioral sciences, predominantly at the master's or doctoral level. Knowledge of
introductory statistics is assumed.
For one semester courses in business statistics. A student-friendly approach that
shows how statistics work in each area of business. Students need a frame of
reference when learning statistics, especially when it’s not their major.Business
Statistics: A First Course teaches students how statistics are used in each functional
area of business in a briefer, one-semester format. The sixth edition has been updated
to reflect the latest data and information, and now includes a new problem-solving
framework to help guide students through the material.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons,
places, and events from the textbook are included. Cram101 Just the FACTS101
studyguides give all of the outlines, highlights, notes, and quizzes for your textbook with
optional online comprehensive practice tests. Only Cram101 is Textbook Specific.
Accompanys: 9780136032601 .
Introductory Business Statistics is designed to meet the scope and sequence
requirements of the one-semester statistics course for business, economics, and
related majors. Core statistical concepts and skills have been augmented with practical
business examples, scenarios, and exercises. The result is a meaningful understanding
of the discipline, which will serve students in their business careers and real-world
experiences.
This book offers an introduction to concepts of probability theory, probability
distributions relevant in the applied sciences, as well as basics of sampling
distributions, estimation and hypothesis testing. As a companion for classes for
engineers and scientists, the book also covers applied topics such as model building
and experiment design. Contents Random phenomena Probability Random variables
Expected values Commonly used discrete distributions Commonly used density
functions Joint distributions Some multivariate distributions Collection of random
variables Sampling distributions Estimation Interval estimation Tests of statistical
hypotheses Model building and regression Design of experiments and analysis of
variance Questions and answers
Reflecting the latest trends and methodologies, this comprehensive and innovative
study on business statistics uses a practical, data-analytic approach. Based on the
development of a survey which integrates the various topics and provides a cohesive
study of descriptive statistics, probability, statistical inference, and regression analysis,
it now focuses on data analysis and interpretation of computer output with a reduced
focus on hand calculations. Creates an Employee Satisfaction Survey yielding 400
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sample responses which readers can use to integrate such topics as descriptive
statistics, probability, statistical inference, and regression analysis. Offers over 1200
realistic applications problems, 170 Survey/Database Projects, and relevant case
studies. Contains two distinct types of summary sections to facilitate understanding Exploratory and Confirmatory Data Analysis sections (looking at the four components of
good data analysis - plotting, observing, computing and describing), and Ethical Issue
sections (helps readers learn to think critically about the ramifications of the ethical
issues involved in data analysis). Provides thorough coverage of regression and
multiple regression, and considers many popular methodologies, including exploratory
data analysis (EDA) techniques and dot charts, Pareto diagrams and supertables. Now
opens each chapter with a "Using Statistics" example that shows how statistics can be
applied to accounting, finance, management or marketing - plus includes appendices
on using Microsoft Excel 97 and Minitab; an additional chapter on multiple regression
that focuses on model building; a new chapter on decision making; a running case
study, and more.
Statistical methods are a key part of of data science, yet very few data scientists have
any formal statistics training. Courses and books on basic statistics rarely cover the
topic from a data science perspective. This practical guide explains how to apply
various statistical methods to data science, tells you how to avoid their misuse, and
gives you advice on what's important and what's not. Many data science resources
incorporate statistical methods but lack a deeper statistical perspective. If you’re
familiar with the R programming language, and have some exposure to statistics, this
quick reference bridges the gap in an accessible, readable format. With this book,
you’ll learn: Why exploratory data analysis is a key preliminary step in data science
How random sampling can reduce bias and yield a higher quality dataset, even with big
data How the principles of experimental design yield definitive answers to questions
How to use regression to estimate outcomes and detect anomalies Key classification
techniques for predicting which categories a record belongs to Statistical machine
learning methods that “learn” from data Unsupervised learning methods for extracting
meaning from unlabeled data
This text focuses on the underlying statistical concepts that are important to students
majoring in business. The authors take an applied approach and relate the concepts of
statistics to the functional areas of business-accounting, marketing, management, and
economics and finance.
Highly praised for its clarity and great examples, Weiers' INTRODUCTION TO
BUSINESS STATISTICS, 6E introduces fundamental statistical concepts in a
conversational language that connects with today's students. Even those intimidated by
statistics quickly discover success with the book's proven learning aids, outstanding
illustrations, non-technical terminology, and hundreds of current examples drawn from
real-life experiences familiar to students. A continuing case and contemporary
applications combine with more than 100 new or revised exercises and problems that
reflect the latest changes in business today with an accuracy you can trust. You can
easily introduce today's leading statistical software and teach not only how to complete
calculations by hand and using Excel, but also how to determine which method is best
for a particular task. The book's student-oriented approach is supported with a wealth of
resources, including the innovative new CengageNOW online course management and
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learning system that saves you time while helping students master the statistical skills
most important for business success.
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