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An important book by researchers from across disciplines introducing varying
ideas on research, important in these days of inter-disciplinary and multi-centered
investigation. The book introduces academics to new areas of endeavour and
encourages researchers and students to think broadly when devising their
studies. Linking chapters present the contributions in an historical and theoretical
context, identifying the themes between the approaches, and encourages new
thinking about old problems. Includes contributions from leading researchers
across the quantitative-qualitative spectrum, from marine biology to spirituality.
With funding under increasing pressure, the different views will help departments
form new alliances and encourage interdisciplinary working.
This collection of selected papers provides a range of fundamental readings in
strategic management. The collection covers basic and advanced topics and
includes selections from both traditional masters in the field as well as writings by
contemporary authors.
Advanced Topics in End User Computing features the latest research findings
Page 1/15

Online Library Advanced Topics In Strategic Management Business
Development
dealing with end user computing concepts, issues, and trends. Empirical and
theoretical research concerned with all aspects of end user computing including
development, utilization, and management are included. Volume three is
specifically interested in those studies that show a significant contribution by
relating end user computing to end user satisfaction, end user productivity, and
strategic and competitive advantage. *Note: This book is part of a new series
entitled "Advanced Topics in End User Computing." This book is Volume Three
within this series (Vol. III, 2004).
"This book provides a comprehensive collection of research and analysis on the
principles of service, knowledge and organizational capabilities, clarifying IT
strategy procedures and management practices and how they are used to shape
a firm's knowledge resources"--Provided by publisher.
This book examines an important economic development in East Asia during the
first decade of the 21st century. Whereas regional arrangements were, with the
sole significant exception of ASEAN, conspicuously absent before 2000, they
have proliferated since 2000 in both the monetary and trade areas. The book
places this political development in the changing nature of the national
economies, especially their increasing integration into regional and global value
chains with the fragmentation of production processes.This is a freshly written,
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coherent analysis of the topic, drawing upon (updated) material from a series of
articles that the author has published on the subject over the years. Although the
book is based on theoretical and, especially, empirical analysis of regionalism, it
is written in a non-technical style accessible to a wide range of readers. The book
is likely to be adopted as supplementary reading for university courses on Asian
economies, whether be it in area studies or economics/political economy
disciplines.
?This book contains a collection of research papers on accounting information
systems including their strategic role in decision processes, within and between
companies. An accounting system is a complex system composed of a mix of
strictly interrelated elements such as data, information, human resources, IT tool,
accounting models and procedures. Accounting information systems are often
considered the instrument by default for accounting automation. This book aims
to sketch a clear picture of the current state of AIS research, including design,
acceptance and reliance, value-added decision making, interorganizational links,
and process improvements. The contributions in this volume emphasize that AIS
has grown into a powerful strategic tool. The book provides evidence for this
observation by examining a wide range of current issues ranging from theory
development in AIS to practical applications of accounting information systems.
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In particular it focuses on themes of growing interest in the realm of XBRL and
Financial Reporting, Management Information Systems, IT/IS Audit and IT/IS
Compliance. The book will be of interest to financial and managerial accountants
and IT/IS practitioners, including information systems managers and consultants.
The growing awareness of the crucial role that knowledge can play in gaining
competitive advantage has lead businesses to confront how to build competitive
business strategy around a firm's intellectual resources and capabilities, and how
to define and guide the processes and infrastructure for managing organizational
knowledge. Knowledge Management and Business Strategies: Theoretical
Frameworks and Empirical Research provides researchers and practitioners
fundamental business and management knowledge by exploring relevant
theoretical frameworks and the latest empirical research findings in the area of
knowledge and knowledge management strategies and their formulation and
alignment with organizations' competitive business strategies.
Measurement is a multidisciplinary experimental science. Measurement systems
synergistically blend science, engineering and statistical methods to provide
fundamental data for research, design and development, control of processes and
operations, and facilitate safe and economic performance of systems. In recent years,
measuring techniques have expanded rapidly and gained maturity, through extensive
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research activities and hardware advancements. With individual chapters authored by
eminent professionals in their respective topics, Advanced Topics in Measurements
attempts to provide a comprehensive presentation and in-depth guidance on some of
the key applied and advanced topics in measurements for scientists, engineers and
educators.
Advanced Topics in Information Resources Management features the latest research
findings dealing with all aspects of information resources management, managerial and
organizational applications, as well as implications of information technology
organizations. Volume two aims to be instrumental in the improvement and
development of the theory and practice of information resources management while
educating organizations on how they can benefit from their information resources and
all the tools utilized to gather, process, disseminate, and manage this valuable
resource. *Note: This book is part of a new series entitled "Advanced Topics in
Information Resources Management". This book is Volume Two within this series (Vol.
II, 2003).
Free/Open Source Enterprise Resource Planning systems (FOS-ERP) are gaining
popularity and acceptance due to two main factors: their lack of licensing fees and
customizability. Given this, organizations are able to easily adopt and manipulate these
systems to meet their individual needs. Free and Open Source Enterprise Resource
Planning: Systems and Strategies unites research on FOS-ERP, comparing differences
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with proprietary Enterprise Resource Planning products, and demonstrating key
research factors. It includes cases demonstrating how small enterprises have benefited
from FOS-ERP in Spain and in Belgium, along with difficulties encountered and
solutions developed. This essential reference addresses key issues such as security
and legal risks, as well as challenges, opportunities, and barriers to adoption.
"This book provides comprehensive coverage and understanding of the social, cultural,
organizational, and cognitive impacts of e-commerce technologies and advances on
organizations around the world"--Provided by publisher.
Strategic Management for Tourism, Hospitality and Events is the must-have text for
students approaching this subject for the first time. It introduces students to
fundamental strategic management principles in a Tourism, Hospitality and Events
context and brings theory to life by integrating a host of industry-based case studies
and examples throughout. Among the new features and topics included in this edition
are: Extended coverage to Hospitality and Events to reflect the increasing need and
importance of a combined sector approach to strategy New international Tourism,
Hospitality and Events case studies from both SME’s and large-scale businesses are
integrated throughout to show applications of strategic management theory, such as
objectives, products and markets and strategic implementation. Longer combined
sector case studies are also included at the end of the book for seminar work. New
content on emerging strategic issues affecting the tourism ,hospitality and events
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industries, such as innovation, employment, culture and sustainability Web Support for
tutors and students providing explanation and guidelines for instructors on how to use
the textbook and case studies, additional exercises, case studies and video links for
students. This book is written in an accessible and engaging style and structured
logically with useful features throughout to aid students’ learning and understanding.
This book is an essential resource to Tourism, Hospitality and Events students.
Advanced Topics in Information Resources Management is a series of books, which
feature the most current research findings in all aspects of information resources
management. From successfully implementing technology change to understanding the
human factors in IT utilization, these volumes address many of the managerial and
organizational applications to and implications of information technology in
organizations. Advanced Topics in Information Resources Management, Volume 4 is a
part of this series. Advanced Topics in Information Resources Management, Volume 4
presents new concepts in handling and sharing information resources with
organizations and individuals worldwide. This book provides insight into and assistance
in learning how to successfully implement information resources and technology in the
companies, schools, and homes of those who depend upon it.
Despite recent advances in our understanding of how innovation and entrepreneurship
impact the creation and appropriation of value, numerous questions remain
unanswered. This volume draws together scholars working at the forefront of
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entrepreneurship-, strategy-, and innovation-related domains to explore these
questions.
Advanced Topics in Global Information Management is the third in a series of books on
advance topics in global information management (GIM). GIM research continues to
progress, with some scholars pushing the boundaries of thinking and others challenging
the status quo. *Note: This book is part of a new series entitled Advanced Topics in
Global Information Management . This book is Volume Three within this series (Vol. III,
2004).
"This book uses a multi-cultural approach to discuss many issues relating to information
systems, and takes many different perspectives on this intriguing topic"--Provided by
publisher.
This book constitutes the refereed proceedings of the 10th Australian Joint Conference
on Artificial Intelligence, AI'97, held in Perth, Australia, in November/December 1997.
The volume presents 48 revised full papers selected from a total of 143 submissions.
Also included are three keynote talks and one invited paper. The book is divided into
topical sections on constraint satisfaction and scheduling, computer vision, distributed
AI, evolutionary computing, knowledge-based systems, knowledge representation and
reasoning, learning and machine vision, machine learning, NLP and user modeling,
neural networks, robotics and machine recognition, and temporal qualitative reasoning.
Advanced Topics in End User Computing features the latest research findings dealing
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with end user computing concepts, issues, and trends. It provides a forum to both
academics and information technology practitioners to advance the practice and
understanding of end user computing in organizations. Empirical and theoretical
research concerned with all aspects of end user computing including development,
utilization and management are included.
The field of strategic management has developed significantly since its birth from
"business policy" and "business planning" in the 1960s. Pioneering studies were
essentially normative, prescriptive, and often based on in-depth case studies. The
evolution of strategic management into a respected field of academic study resulted
from the adoption of research methods previously employed in economics. Today,
research in strategic management is likely to employ a mixture of methods borrowed
from related and unrelated disciplines, such as politcal sciences, psychology,
neuroscience, and behavioral economics, which can be confusing to researchers new
to the field. This book provides the reader with a broad introduction to the array of
qualitative and quantitative research methods required to investigate strategic
management. Throughout the book, strong emphasis is placed on practical applications
that transcend the mere analysis of the theoretical roots of single research methods.
The underlying result is a book that encourages and aids readers to "learn by doing" –
in applying the implications of each chapter to their own research. This text is vital
reading for postgraduate students and researchers focused on business strategy.
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"A collection of articles addressing a variety of aspects related to IT standards and the
setting of standards"--Provided by publisher.
Each number is the catalogue of a specific school or college of the University.
This innovative introduction to business policy and strategic management, covering both the
illustrative cases and conceptual foundation, offers authoritative approaches to strategic
leadership in emerging markets. Among its many unique features, this comprehensively
updated and revised second edition is structured to help students think strategically. The major
organizational issues in strategy development are covered through an analytical study of: Nine
different perspectives on organization to capture the rich history of the discipline and enlighten
the nature of strategy. The concept of strategic intent to guide action. 9-M model to analyze
strategies in functional areas of manpower, materials, methods, money, manufacturing,
machine, marketing, motivating, and manipulating. Competitive gaming model to strategize
different types of market structures. Internetworking model to develop high-performance
Internet ventures. Strategic business model to unfold hidden value into new directions. Value
model to explain strategic elements of innovation and technology management. Ethical and
international issues in the context of corporate governance. Strategic leadership model
relevant to the emerging market ground realities. Strategic control model (both balanced and
extended scorecard) to explore the influence of environmental and cultural contexts on
effective performance. The text is well supported by more than one thousand sources of
international research, India-focused case studies and experiential assignments. This
comprehensive text on theory and practice of strategic management is a must read for
management students as well as business practitioners and consultants.
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The Handbook of Research on Competitive Strategy presents a comprehensive state-of-the-art
picture of current strategic management issues and demarcates the major investigation
strands that are likely to shape the field into the future. The Handbook is the outcome of a farreaching endeavour including new contributions from highly-reputed experts around the world,
outlining the conceptual and empirical advancements and assessing the promises and
practical relevance of the competitive strategy field. Looking at key areas such as alliances and
innovation, ownership and networks, coopetition and entrepreneurship, multinational and trust
management, and firm's financial structures and business models, the book sets a research
agenda for the future of competitive strategy research. Gathering various solid branches of
investigation that revolve around specific theories and applications (such as the socio-cognitive
perspective, the strategy-as-practice view, and the most recent developments in competitive
dynamics and the resource-based perspective of the firm), this inspiring and thought-provoking
Handbook will provide executives, entrepreneurs, students and scholars in management with
many insights into the nature and process of competitive strategy emergence, configuration
and development.
Latest developments in the world-class strategy for business operations, JIT, presented in an
easily accessed format for production and other operations executives.
Strategic management is concerned with the managerial decisions, processes and activities
that allow the creation and implementation of a strategy. Advanced Strategic Management
adopts a multi-perspective approach to evaluate and challenge assumptions about what
strategy is concerned with, and thus strengthen your understanding of strategic management.
This new third edition weaves together theoretical debate and practical insights to enrich the
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way in which strategy is both viewed and enacted. Written by leading experts, it provides
detailed analysis of the multi-dimensional nature of strategic management, supported by
empirical real-world examples and an in-depth final case study. It covers a number of unique
perspectives, ranging from military strategy to transaction cost economics and from
behavioural strategy to critical management, all of which offer a valuable understanding of the
fundamental strategy questions. The new edition features: - Contributions from leading experts
in the field. - Fully revised and updated content throughout. - A new detailed introduction and
conclusion which link together the ideas and different perspectives throughout the book. This is
an engaging and challenging resource, perfect for undergraduate and postgraduate students
taking strategy courses.
This anthology provides strategic management case studies relating to the Asia-Pacific region.
Diverse learners with particular needs require a specialized curriculum that will help them
develop socially and intellectually. As educational technologies and theoretical approaches to
learning continue to advance, so do the opportunities for exceptional children. Instructional
Strategies in General Education and Putting the Individuals with Disabilities Act (IDEA) into
Practice is a pivotal reference source for the latest teaching strategies for educators with
special needs students. Featuring extensive coverage on relevant areas such as instructional
adaptions, locomotor apparatus diseases, and intellectual disabilities, this publication is an
ideal resource for school administrators, general and special education classroom teachers,
and graduate-level students seeking current research on instructional strategies for educating
students with disabilities.
Advanced Topics in Information Resources Management is a series of books that features the
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most current research findings in all aspects of information resources management. From
successfully implementing technology change to understanding the human factors in IT
utilization, these volumes address many of the managerial and organizational applications and
implications of information technology in organizations. Advanced Topics in Information
Resources Management, Volume 5 is a part of this series. Advanced Topics in Information
Resources Management, Volume 5 provides information technology researchers, scholars,
educators, and practicing managers with the latest research on managing the technological,
organizational, and human aspects of information utilization and management. This volume
presents current trends and challenges in implementing and strengthening information
resources strategies in organizations worldwide.

This volume presents the most recent applied and methodological issues in stochastic
modeling and data analysis. The contributions cover various fields such as stochastic
processes and applications, data analysis methods and techniques, Bayesian methods,
biostatistics, econometrics, sampling, linear and nonlinear models, networks and
queues, survival analysis, and time series. The volume presents new results with
potential for solving real-life problems and provides novel methods for solving these
problems by analyzing the relevant data. The use of recent advances in different fields
is emphasized, especially new optimization and statistical methods, data warehouse,
data mining and knowledge systems, neural computing, and bioinformatics.
The chapters in Advanced Topics in Applied Operations Management creatively
demonstrate a valuable connection among operations strategy, operations
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management, operations research, and various departments, systems, and practices
throughout an organization. The authors show how mathematical tools and process
improvements can be applied effectively in unique measures to other functions. The
book provides examples that illustrate the challenges confronting firms competing in
today's demanding environment bridging the gap between theory and practice by
analyzing real situations.
"Social interaction is essential to human life. How do people choose what to do when
they encounter one another? And how do organizations, firms or countries interact?
Game Theory is a modeling tool designed to represent and analyze such strategic
interaction. The first part of this book is devoted to introducing the basic building blocks
of game theory. The parties to the interaction are called players, the courses of actions
available to them are their strategies, and the payoffs of each player from the various
profiles of strategies (of all players) represent the way each player ranks the possible
outcomes of the interaction from her own individual point of view"-Describes the principles and methodologies for crafting and executing a successful
business-aligned IT strategy to provide businesses with value delivery.
Focusing on a range of advertising formats, this book provides international state-of-theart research inter alia on the fast evolving and increasingly complex advertising
landscape that raises a number of challenges for advertisers. Further research is
needed to guide choices regarding ad content and execution, media placement, social
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networks, and campaign effectiveness. Advances in Advertising Research are
published by the European Advertising Academy (EAA). This volume is a selective
collection of research presented at the 14th International Conference in Advertising
(ICORIA), which was held in London (UK) in July 2015. The conference gathered more
than 150 participants from various countries from nearly all continents, including
Europe, North and South America, Asia, and Australia.
This book analyzes the determinants and effectiveness of corporate governance in an
integrated model drawing on contingency theory and employing structural equation
modeling (SEM). Business competition as an environmental factor and strategy as an
organizational factor are important determinants of corporate governance, while
organizational performance and earnings quality are two dimensions of its
effectiveness. This book focuses on the relationship between corporate governance
and earnings management, and shows that corporate governance is effective in
improving earnings quality and reducing accounting and governance risks. The authors
also question the relation between corporate governance and company performance
and present results of their analysis in this book.
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